 2009 VERMONT FARMERS’ MARKET SURVEY

Markets have asked us why the Northeast Organic Farming Association of Vermont (NOFA-VT) surveys Vermont farmers’ markets.  Our interest in farmers’ markets goes back a long way!  
NOFA farmer members were instrumental in starting the first farmers’ markets in the state, and since our incorporation in 1971, we have continually worked to enhance direct marketing opportunities for farmers and to connect farmers and local consumers.  Supporting farmers’ markets is central to NOFA-VT’s mission. Some examples of our farmers’ market programs include: helping to create the statewide Vermont Farmers’ Market Association, supporting farmers’ markets in accepting food stamps, promoting farmers’ markets statewide and providing technical resources for farmers’ market management.  In addition, we created the Vermont Farmers’ Market Manual, available in hard copy from our office, or electronically on our web-site (www.nofavt.org) Also, in 2009 we started a farmers’ market mini-grant program with funding from the Castanea Foundation, granting $85,000 to 37 markets. Information about the mini-grants will be available soon.  To learn more about our farmers’ market work: go to www.nofavt.org/market-organic-food/farmers-markets
This annual survey is conducted to aggregate data from all of Vermont’s markets and identify technical assistance needs.  Your completion of the survey supports a stronger statewide voice for farmers’ markets; PLEASE take the time to fill out this survey and return it to NOFA-VT no later than January 31, 2010.  
Completion of this survey is required for consideration for a mini-grant in 2010.  

1.  MARKET CONTACT INFORMATION

Name of Market: __________________________________________________________________________
Name of person filling out survey:  _________________________Position at market:_____________________
Telephone:  ______________________________e-mail: ___________________________________________
Mailing Address (Street, Town, Zip):____________________________________________________________
How do you prefer to be contacted? (check all that apply)

____ Snail Mail 
  ____ E-mail

  ____ Phone

_____________ Other (please specify):
Primary Contact Information for statewide brochure

The Vermont Farmers’ Market Brochure is published annually by NOFA-VT, the Vermont Agency of Agriculture and the Vermont Department of Tourism.  Please enter your market’s information below to ensure accurate listing in the print brochure.  

Primary market contact:_______________________________________ Contact phone:_________________
e-mail:_________________________________    web address: ____________________________________

Address: ____________________________________________________________________________

Market’s Location_____________________________________________________________________

Market Day(s)_____________Time: from________ to________ Season: from_________ to __________
Market season

_____ summer only 
_____ winter only 
_____ summer and holiday markets     _____ year-round

Holiday Market:  If your market is planning on hosting holiday markets, please submit the information below:

Date and time of market(s):_____________________________________________________________________
Location of market(s):_________________________________________________________________________
Winter Market:  If your market hosts a year round market with different winter hours/meeting place, please submit the information below.  
Date and time of market(s): ____________________________________________________________________
Location of market(s): ________________________________________________________________________
Is there is a winter market in your town hosted by a different organization?

_____ NO  _____ YES; Name of organization:_____________________________________________________
2.  GENERAL MARKET STRUCTURE

a.  How many years has your market been in operation? ___________
b.  Does your market… (check one)  ____ rent space
____ own space
____ other arrangement

Please explain:  

c.  Is the Market Manager…(check one) ____ paid a stipend/salary ____ paid in goods  ____ volunteer 
______ other

Please explain:    

d.  Is the market incorporated?  ____ Yes
____ No

If so, how?  (e.g. LLC, 501c6, sole proprietorship) ___________________________________________
How well does this incorporation model work for your market? 
3.  MARKET VENDOR DATA

a.  What is the total number of vendors that participated in the market over the course of the 2009 season? _____
b.  How many vendors participated on an average market day? __________
c.  How many vendors sell agricultural products vs. non-agricultural products?  (“Non-agricultural” vendor is defined as someone that sells products from materials that they do not grow or produce from their land.)






Total Vendors  

Average Market day:

# Agricultural Vendors 

 _________ 


_________

# Non-agricultural Vendors
    
 _________


_________

 Of the non-ag. vendors: How many sold food? ___________     How many sold crafts?___________   

Other non-ag. products or services (please list)?___________________________________________ _________________________________________________________________________________

d.  On average, how many miles do vendors travel to sell at the market?  ______________________
e.  Does the market require vendors to carry liability insurance?   ______Yes   _______No
f.  What were the 2009 vendor fees at your market?   

Membership Fee $__________      Season Rate $__________      Daily/Weekly Rate $_________

4.  MARKET ECONOMIC DATA


This information is especially useful for indicating the statewide impact that farmers’ markets have on the economy.  Individual market information will not be shared.

What were the estimated 2009 gross sales of the market vendors by the following categories? 






Gross sales


% of total gross sales

Agricultural sales:  


$___________

_______________

Prepared food sales:    

$___________

_______________

Craft sales: 



$___________

_______________

Other:___________  


$___________

_______________

________________


$___________

_______________
Total gross sales:


$___________

_____100%_____

Over the past 3 years, have the gross receipts:  increased_______    decreased_______ 

By approximately how much (%)_________________________
Annual Budget for 2009:                                      





Market Income:    



Market Expenses:
Vendors’ fees 


$___________

Manager

$____________

Donations


  ___________

Site fee

  ____________
Fundraisers:


  ___________

Insurance

  ____________

Mini-grant:  


  ___________

Market
supplies
  ____________

Other:



  ___________

Other 


  ____________

Total Income                        $ ____________

Total Expenses  
 $____________
5.  MARKET BEST PRACTICES AND CHALLENGES

a.  Are there ways in which the market supports the host community, or ways in which the community supports the market? ____ Yes
_____ No
Please explain:
b.  Is the market serving a diverse cross section of the host community?  ____ Yes
_____ No   Please explain:  

c.  Describe the best innovations the market has explored that have helped sales and market stability and/or brought in new customers (e.g. coupons, special events):

d.  What do you see as your market’s 3 greatest obstacles to more success?

1.____________________________________________________________________


2.____________________________________________________________________


3.____________________________________________________________________
e.  Would members of your market and board be interested in attending workshops or trainings? 
_____ Yes
_____ No.  If yes, please suggest topics of interest:

f.  If your market is interested in receiving one-on-one technical support this winter, Farmers’ Market Advisor Sue Johnson is available to work with your market, and/or we will help identify a farmers’ market mentor to provide assistance at no cost. Would you be interested in help from an advisor or mentor?  _____Yes  _____No
Please list which areas of assistance you anticipate your market needing: (e.g. board development or management, market promotion strategies, market evaluation techniques, etc.)  

ANY OTHER COMMENTS? (attach additional pages if necessary)
RETURN SURVEY BY JANUARY 31, 2010 to:

NOFA-VT 
PO Box 697, Richmond, VT  05477
Thanks for your time and for sharing your market’s information. If you prefer to fill out this survey on-line, go to: � HYPERLINK "http://www.surveymonkey.com/s/5LQXSL7" ��www.surveymonkey.com/s/5LQXSL7�


















